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Professional Achievements and Responsibilities 
Associate Director, Product Management – Digitas North America	 October 2022 – August 2025 
• Directed the complete roadmap for MDCD, a campaign planning and media performance platform developed 

for Samsung Electronics. 
• Built an agentic LLM-powered product intake workflow automating project charter and requirements 

generation, accelerating new product kickoff processes. 
• Drove platform adoption across internal and client investment and analytics teams across paid and owned 

media activation channels with tens of millions in spend, while developing a standardized SDLC requirements 
framework and training materials cutting onboarding to one week. 

• Ensured 100% CCPA, PII and data security compliance across all MarTech platforms and users, while serving on 
an AI working group defining client data governance and evangelizing use and developing internal training on 
AI ethics, algorithmic bias and intellectual property risks for the broader Digitas product organization. 

Senior Product Manager – HudsonMX	 November 2020 – April 2022 
• Expanded the BuyerAssist campaign planning platform to support streaming audio, programmatic, search and 

social platforms while enhancing existing OOH, print, and direct digital workflows across 6 different platforms. 
• Translated client services feedback to develop client training materials and data sets and used working sessions 

to prioritize product backlog and drive core UX improvements. 
• Accelerated client prospect cycle by collaborating with C-suite and marketing teams to deliver multiple high-

visibility product demonstrations monthly by removing all engineering dependencies for demo environments. 

Growth Product Manager – Steadyapp	 January 2019 – May 2020 
• Led cross-functional teams of designers and engineers at a FinTech startup to build new growth features 

including partner marketing, CAPI, referrals, and fraud prevention. 
• Boosted user acquisition and retention KPIs via a multi-channel email, push, and SMS messaging strategy - 

driving double-digit response rates, and improving MAU growth while doubling installed base to 1 million 
users, contributing to $35M Series B&C raise. 

• Accelerated product velocity through use of paper prototypes and Wizard of Oz techniques to deliver new 
feature MVPs in weeks, including referrals, partner marketing programs, low-friction registration and 
gamification. 

• Managed content creation team and content publication calendar across public, investor and industry channels 
improving organic search ranking and PR visibility through regular long-form content and press outreach. 

Technical Product Manager, Digital Advertising – Turner Broadcasting	 April 2012 – November 2018 
• Drove adoption and optimization of display, programmatic, VOD and simulcast advertising implementations 

across dozens of websites, mobile applications and OTT platforms for sports and entertainment brands. 
• Partnered with ad sales and brand product teams to create innovative white-glove sponsorship products, 

supporting and growing $400M+ in annual revenue. 
• Led pilot programs incorporating technology partners, content teams and ad agencies, exploring new 

advertising types and technologies to create new revenue and sponsorship products for VOD and live events. 

Key Skills 
Product Leadership & Strategy: 

Product Vision & Roadmapping, Agile & Lean Methodologies, Stakeholder & Client Management, Team 
Leadership & Mentoring, Go-to-Market Strategy, AI Governance & Responsible AI 

Domain Expertise: 
AdTech & MarTech, Digital Advertising & Media, eCommerce & SaaS, eCRM & Performance Marketing, B2B & 
B2C Product Development 



Early Career 
Interactive Services Manager – Lighthouse Marketing	 May 2010 – April 2012 
• Launched and staffed an enhanced interactive services practice for a traditional boutique agency, assembling a 

hybrid team of redirected staff and contract developers and designers to deliver digital capabilities. 
Senior Project Manager / Product Manager – Moxie Interactive	 September 2006 – April 2010 
• Led five-person eCRM team managing 40M+ prospect records and serving as database of record for Verizon 

and Verizon Wireless, delivering 250M+ emails annually with open rates exceeding 25%. 
Managing Partner – Kirschler, Peterson and Associates	 2002 – 2006 
• Built a fractional CTO consulting practice focused on interactive product management for midsized businesses 

— formalizing requirements and managing vendors for HandsOnNetwork.org, salvaging a $1.5M investment 
and securing $750K in additional enhancements. 

Ideation Manager / Director of Web Services – BellSouth Corporation	 1999 – 2002 
• Built and led an eight-person team managing BellSouth.com content, advertising inventory, analytics, and third-

party integrations — cutting average content change cycle from 10 days to 72 hours. 
• Recovered near-zero cellular store sell-through by redesigning shopping flow and information architecture to 

optimize for dial-up performance, dramatically improving conversion rates. 
• Developed wireless and broadband product concepts and managed professional services and technology 

vendor relationships. 
Technical Director / Solutions Architect – IBM Global Services	 1996 – 1999 
• Led engineering sales support for global sales and marketing — responding to RFPs, briefing C-level prospects 

on internet strategy, and winning contracts totaling $30M+ in new annual revenue for eCommerce and 
interactive application projects across finance, media, and travel clients including Macy's, Hertz, NYSE, British 
Airways, Starwood Hotels, NHL, and PGA Tour. 

• Concurrently co-founded Zapworks, an early interactive advertising startup, developing MVP prototypes and 
initial client engagements. 

Product Manager / Department Manager – CNN Interactive	 1995 – 1996 
• Led six-person RAD team generating $2M+ in new annual revenue products and interactive TV pilots. 
• Produced the first commercial internet video webcast with technology partners, covering the 1996 Presidential 

election conventions. 
• Built and managed a 30-person department creating multiple award-winning CD-ROM titles at less than half 

industry-average development cost, before pivoting the team to launch CNN.com. 
Platform Lead/Software Engineer – A.D.A.M. Software	 1994 – 1995 
• Led team developing award-winning CD-ROM titles including Newsweek Editor's Choice, INVISION and Codie 

awards, and redesigned the professional medical product UI to support Asian language localization. 
Contract Project Manager/Software Engineer	 1987 – 1994 
• Delivered project management and software development contracts across financial, telecom, and retail 

sectors including sales force automation, cash management, warehouse automation, and POS systems. 

Education 
Mississippi State University, Bachelor of Science/Computer Science	 1984 – 1987 
• 3.5 Major GPA, National Merit Scholar, President's Scholar 

Patents 
• System and method for reverse content distribution/proxy/edge side assembler (6826602, 6823372, 7224698) 
• Multi-path gateway communications device / Personal digital gateway (10306504, 7263102) 
• Methods, systems, and products for virtual personalized networks (8085796) 

Advocacy and Commitment 

• Atlanta Symphony Orchestra Advisory Council 
• Algorithmic Justice League - Supporting Member 
• Social Software Alliance – Founding Member 
• Manifesto Games – Advisor 
• Computer Professionals for Social Responsibility – Founding Member


